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Presentation Notes
Before I start, I have a question for you - Question: How many consultants does it take to change a light bulb?

Answer: Usually one, but can you help me understand why your wanting to change the light bulb?

OK, maybe that’s not funny, but what rings true about the way I just engaged with you?  It’s the way a consultant engages to draw a client out and get the discussion going.  Bottom line, don’t answer every question with a closed end statement.  Always answer directly if you can, and follow up with probing, intelligent questions.



Career Objective
Targeted Positions
Personal Vision for New Position
Marketing Approach and Plan Including Metrics
Health and Welfare Plan
Areas of Expertise/Key Differentiators
Target Companies by Targeted Functions



A short summary of the type 
of work and position you are 

seeking

Three to four bullet 
statements that are focused 

on your capabilities

A short list of target 
functions that you are 

wanting to pursue

Characteristics that are 
important if the new job is 

going to be a good fit for you

Marketing Plan Contents



Includes your targeted hiring 
date, a list of methods and 

activities that are need get to 
the job offer, and the 

metrics/targets you intend to 
use to drive your efforts

Don’t forget to include 
activities to maintain your 

personal, mental and 
physical wellbeing

Marketing Plan Contents



Document your key 
differentiators including a 

detailed list of what you can 
deliver in these areas

Document your target 
companies aligned with the 
targeted functions you listed 

above

Marketing Plan Contents



Document everything that 
you believe is important 
about your experience 

including all activities that 
you believe should be 

referenced on your resume

Marketing Plan Contents
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